In this paper, an overview of the results of a longitudinal analysis of the coverage of sustainability-related concepts in 115 leading national newspapers worldwide between January 1990 and July 2008 -covering approximately 20,500,000 articles in 340,000 newspaper issues in 39 countries -is presented. On a global level, 'sustainable development' and 'corporate social responsibility' seem to have reached the mainstream public arena, whereas the coverage of 'corporate citizenship' and 'corporate sustainability' remains marginal. The increase in sustainability-related media coverage since 1990 largely seems to be of an incremental nature, rather than clearly associated with specific events. Only very few truly global events can be identified that triggered a substantial amount of media coverage globally. Furthermore, marked regional and national differences in the coverage of sustainability-related concepts can be identified.
